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GOING GREEN
IN THE KITCHEN

much as I can,’ says kitchen designer, Frances Merrill.
GREEN may not be the first option when planning a colour
scheme for a new kitchen but, these days, it seems that, as a
‘It always feels fresh and clean and speaks to the green
colour option, green is everywhere we look.
outside, but because it’s dark and more subdued, it doesn’t
You only have to switch on the television and you will see
detract from it,’ she adds.
advertisements for dish washer liquid set against a background
London-based designer, Beata Heuman, who states that one
of a totally green kitchen and Bodbyn Green is currently one of of her favorite looks is a dark green kitchen, painted in the
IKEA’s most popular choices.
almost-black Studio Green shade by Farrow and Ball.
It is true to say that green is emerging as one of the most
‘The eye can actually decipher more shades of green than any
dynamic colours in kitchen design and that it has gained
other colour, which gives it great depth,’ she explains.
hugely in terms of popularity in recent years.
‘So if you want to do something bold, it’s a relatively safe
Green tones connect us with
Nature and the Great Outdoors,
In this tiny New York kitchen, all the cabinets are painted in shades of bamboo
whilst seemingly keeping us in
green and then lacquered for a glossy look
touch with ecological values.
Renolit’s Highland Green
Premier Matt (as depicted on
our front cover) is a vibrant,
imposing colour. It is a deep
green, which meets the trend for
darker colours, but one which
offers a stylish alternative to black.
Its matt surface with low light
reflectance, reduces sun flashes,
helping to preserve a constant
aesthetic.
Combine the colour green with
warm neutral tones, whites and
natural materials and the effect is
calming and relaxing.
Kitchen trends come and go. For
a while, homeowners favoured a
gleaming white, sparkling-yetsometimes-sterile blank canvas of
Carrara marble countertops and
slick subway tiles. More recently,
we have witnessed the rise of that
fad’s polar opposite—the all black
kitchen.
Lately, however, like so many
other parts of the home, kitchens
are taking their stylistic cues from
the Great Outdoors. From mint
and sage to dazzling emerald and
deep shades of forest green - these
are the tones which are currently
enjoying a resurgence in our
kitchens.
‘Green has always been a go-to
colour for me,’ says designer, Faith
Blakeney, who has used the hue
prominently in several kitchen
designs.
‘It’s a fantastic way to introduce
Nature—or Nature’s spirit—into
a space. It feels refreshing and
organic,’ she proclaims
‘I use green in every project as
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Paler shades of green can be employed in a seamless manner and blend
the use of darker green hues in certain highlighted areas in the kitchen.

Combining Renolit’s Highland Green premier Matt with warm, neutral tones,
whites and natural materials to create a calming, relaxing working environment.
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choice to make,’ says Beata Heuman enthusiastically.
Designer, Faith Blakeney chose a deep forest green to “bring
good cheer to the space.”
She was confident that the bold move would tie in well
with the existing wooden elements in the house and echo the
landscape out the window.
However, more than anything, ‘The clients immediately
gravitated to the colour, so I realised that I had made the right
choice!’ she proclaims.
These days the colour green is considered to be seriously
cool and replacing an existing kitchen with on-trend green
cabinetry may well turn your neighbours “green with envy”.
Bring the outdoors indoors with a vibrant green kitchen
It may seem a little outlandish, but a green gingham patterned ceiling
will serve to reduce the apparent height of the high kitchen ceilings.

that’ll make you look forward to rolling up your sleeves and
getting on with the cooking - it might even persuade you to do
the dishes yourself, instead of stacking them in the dishwasher.
From pale mint green to deep, rich coloured jewel-like
emeralds, these naturally inspired shades are currently all the
rage.
“Going Green” may seem to hark back to the 1950s and
1960s, when kitchen colours varied little between the options
of park bench green and brown tobacco colours but, nowadays,
there are various ways to keep it all looking totally modern.
Choosing a dark green with grey undertones will help to
create a more restrained look. Pairing green colours with white
and adding brass taps and cabinetry handles will provide a
distinct touch of class.
Want to add a touch of
glamour? Then choose
jewel-toned shades, such
as emerald and cobalt.
Sprinkle in a few gold
accents and, when you
invite the neighbours in
for coffee, they may be
forgiven for thinking that
you have received a sizeable
inheritance from a distance
auntie whose existence
you knew little of until her
demise.
It is even possible to fake
a green kitchen without
the need to replace any of
the cabinetry. This can be
achieved by painting small
areas in green and bringing
the whole look together
by including a green rug,
together with a selection of
vibrant green house plants.
A green kitchen can be
quite funky – especially
if a lush, leafy patterned
wallpaper is used to cover
the walls to create a jungle
look. And the cost of
creating this vibrant new
look? Very little.
Traditional Shaker-style
cabinets in a farmhouse
kitchen can take on a fresh,
new look after a couple of
coats of blue-green paint
have been applied.
These colours will
certainly stand out when
combined with white walls,
but not in a manner that is
any way jarring to look at.
Pistachio green cabinets
can pick up the veining
of marble countertops,
whether they are the real
thing, or plain and simple
standard wooden worktops,
which have been given
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Pistachio green cabinets combine well with dark wooden worktops.
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inspire the imagination. Mahogany
counter tops with complementing
brass hardware will positively gleam
when combined with moss-coloured
cabinets.
Go for Green and get back to Nature. What
could be more harmonious than a selection of
different shades of green?
After all, plants are for the most part of the year devoid
of brightly coloured blooms, displaying nothing more than a
kaleidoscope of shades of green.
The colour green comes in literally hundreds of different
shades, which never seem to jar.
Choose green in your new kitchen and you are certain that
you will not go wrong.
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Pairing darker greens with
brass adds a touch of class.

a marble finish. A simple and relatively inexpensive way of
introducing the colour green into the kitchen is by adding
plain green wall tiles or, for a more refined look, by replacing
your pots and pans with ones that are a pale mint colour (IKEA
offers a good selection in this increasingly popular colour
choice).
It may seem a little outlandish, but a green gingham patterned
ceiling will serve to reduce the apparent height of the high
kitchen ceilings, which are often found in Victorian houses.
Paler shades of green can also help to seamlessly blend the
use of darker green hues in certain highlighted areas in the
kitchen.
Green goes well too with Moroccan clay tiles – especially
when they are being used to form a splashback behind the
kitchen sink.
Surprisingly, green can
be used to good effect even
in the smallest of kitchens
helping to turn a tiny
workspace into a veritable
box of brightly coloured
gems.
Mahogany counter tops
with complementing brass
hardware will positively
gleam when combined with
moss-coloured cabinets,
whilst the use of sage green
colours on neighbouring
walls will serve to add depth
and texture.
You can achieve the best
of both worlds by painting
cabinet fronts white and
adding a green accent colour
on the back. A greenish
shade of turquoise is perfect
for this purpose and looks
especially good in a seaside
location.
Mirror glass, stainless
steel, black marble and high
gloss greens serve to reflect
light and are ideal for use
in city apartments, making
the smallest of kitchen
areas appear to have hidden
depths, allowing them to
step up to the mark and
sparkle. You should choose
high gloss finishes to achieve
the best effects.
You can use a selection
of different green colours
to good effect. Remember
that, in Nature, the leaves
of plants are a multitude of
different shades of green and
they never seem to jar one
against the other – instead
blending together in a sea of
green, which is as diverse as
it is possible to be.
Green colours seem to

One good idea is to choose
a dark green combined with
grey undertones, if you want
to keep everything subtle and
natural looking.
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DREW FORSYTH & Co produces its kitchens in the heart of
West Yorkshire, with talented designers, highly skilled joiners
and cabinet makers coming together to install cabinetry
throughout the UK.
The 16,000 ft2 workshops use traditional and modern methods
to create high quality kitchen cabinetry.
The company is proud of its expert craftsmanship, offering a
truly bespoke service — “if you’ve seen it, or can picture it, we can
design and make it for you” — and with every detail crafted to the
highest standards, customers can enjoy their bespoke designs for
years to come.
The company has recently purchased its fourth matrix clamping
table from Alan Lamont, all of which are still in use.
Managing director, George Forsyth took over management of
the company from his father about five years ago.
‘My father would have bought that clamp off him over 15 years
ago,’ says George.
Of the other three — one was purchased three years ago, one last
year and one just very recently.
‘We could not grow capacity without increasing our clamping
capabilities,’ says George.
Drew Forsyth & Co is an expanding heritage company. The
matrix clamping tables are used to manufacture the company’s
kitchen doors.
‘The clamps are a key part of our processes. We make a high
quality product and we know that the clamps are a high quality
build: we can rest assured that the product will come out of the

clamps perfectly square,’ explains George Forsyth.
‘Lamont is the only option, not because it is the only company
in the market place — it isn’t, but because my father had a good
working relationship with Alan Lamont, which I have picked up.
‘Alan is really easy to work with and the machines he produces
are bespoke, not simply just off the shelf.
‘In terms of dealing with him, it is very informal, Indeed it feels
like dealing with a friend. It is a real personal service … and the
payment terms are also great! Now, I would not look anywhere else.
‘I like to do business with people: you get that with Alan. You
can have a conversation and be guided along the journey.
‘We have always had the clamps made to bespoke sizes to fit our
factory: the most recent one is slightly different again to suit our needs.
‘As our knowledge expands, we consider how to develop the
next one. Alan helps us, and also has supported us in adapting an
older clamp. He is really flexible in that way: we toss around ideas
with him on what may and may not be possible,’ says George.
When asked if he would recommend Alan and his company,
George replied:
‘Yes, definitely. I would highly recommend him. He turns
projects around really quick and he adds a personal touch to
business, which can be lost in 2021.
‘And you see Alan’s clamps everywhere …
Want to find out more?
Visit www.clampingmachines.co.uk

LASER ENGRAVING
HPC Laser is a leading UK
supplier of laser engraving,
cutting machines and
CNC routers. The West
Yorkshire company
has supplied over 5000
machines principally to
industrial and private
customers for an
almost infinite array of
applications since its
establishment in 2006.
All machines (such as the
Laserscript depicted here)
are supplied complete with
on-site delivery, installation
and training and are
covered by a minimum
12-month on-site warranty.
With a team of nationwide
installation and service
engineers and life-time
telephone and email
technical support, help is
never far away when you
need it.
‘HPC’s router range starts with a more industrial LS6090
machine with a 600mm x 900mm bed size. Even with a
machine of this modest size, the compact arrangement is able
to accommodate a 3.5kW air-cooled spindle motor, which is
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A TRULY BESPOKE
SERVICE FROM
ALAN LAMONT

frequency inverter driven, providing ramped acceleration and
deceleration, elimination of high in-rush currents and a seamless
choice of operating speeds up to 18,000rpm,’ explains HPC Laser
director, Steve Cockerham.
Want to find out more? Visit www.hpclaser.co.uk

ALL READY TO GO IN
JUST 90 SECONDS

THE Felder Group has developed a
new glue pot-free system for PUR
edge-banding in which the PUR is
provided on a tape - exactly the same
as the edging itself.
The GlueBox attaches a thin PUR
tape between edge and workpiece and
fuses the two components together
almost invisibly.
It is initially available on the
Format 4 Tempora F600 edge-bander
(illustrated). Edge-banding material
from 0.4mm - 3mm can be applied to
workpiece heights of 8-40mm with a
feed speed of 10m/min.
The PUR tape is initially available
in a number of different lengths and
for various workpiece heights and,
used with the Format 4 Tempora
F600, is ready to go in 90 seconds.
No tools are needed and no messy
maintenance procedures are required.

The Felder Group has developed and patented a completely glue pot-free
system for PUR edge-banding, which is set to take the market by storm.
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Want to find out more?
Visit www.felder-group.com
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WREN Kitchens’ tech team develops industry-leading virtual
reality software, which features in Wren’s showrooms across
the UK.
Wren Kitchens invests over £3m in its state-of-the-art IT
facility at its headquarters in Barton-upon-Humber, as it
continues to innovate and prototype new ideas to enhance
world-leading technology for its customers.
Wren is continuing to expand its 28,000ft2 tech hub, which
includes nine video conferencing suites, a cutting-edge IT
monitoring centre, a lecture theatre and two dedicated VR
studios, by further investing £100,000 this year in a new handson prototype technology area.
To complement this, Wren is currently seeking to recruit over
60 new tech/IT positions to play a major part in the future of
this rapidly expanding retailer. Wren provides remote working
for developers and is welcoming people from across the UK.
A recent Tech Recruitment event, held in October in Bartonupon-Humber, North Lincolnshire, was used to showcase the
latest technologies.
‘As we continue to invest in our state-of-the-art tech and
world-class facilities, we’re searching for talented developers to
come and join us and play a major part in constantly evolving
our software and processes,’ says head of software development,
Stephen Hodges.
‘From state-of-the-art virtual reality to our cutting edge
kitchen planner programme, there’s always something new
going on at Wren and our IT department plays a huge part in
bringing these projects to life,’ adds Mr Hodges.
Voted the best place to work by Indeed.com for two years
running, Wren Kitchens is a major player in the tech world
with a 200-strong team, which constantly strives to enrich the
kitchen renovation journey with all the latest innovation.
Last year, Wren’s dual screen 3D planning technology won
Project of the Year at the Real IT Awards, beating the likes of
McDonald’s.
Some of the IT roles currently available at Wren Kitchens
(with office and remote working) are:
• Developer (PHP or JavaScript).
• Senior developer (PHP or JavaScript).
• Lead developer (PHP or JavaScript).
• Technical development manager.
• Technical 3D artist.
• iOS developer.
• IT desktop engineer.
• DevOps engineer.
‘Wren has given me the opportunity to grow as a developer
and expand my skill set. Over three years, I have rapidly
progressed from junior to senior developer,’ says Wren
Kitchens senior developer, Hector Maddock-Greene.
‘The projects I help lead are ground-breaking. I’ve
experienced working with an array of technologies from
web and mobile, as well as native application development,
including 2D UI, 3D, AR and VR.’ concludes Hector
Maddock-Greene.
‘No two days are the same at Wren; there’s so much variety

of work and it’s exciting developing and learning new skills
in areas of IT I’ve never experienced before,’ explains Wren
Kitchens developer, Charlotte Austin.
‘Management is always open to ideas and regularly implement
things suggested by the team; I proposed that all developers
should learn about different areas, such as PHP, JavaScript and
DB management to name a few and my manager organised a
company training budget for every single developer!
‘The thing I love the most about Wren is the people! Everyone
here is friendly and willing to support you in your career,’
concludes Charlotte.
Want to find out more?
Visit https://vacancies.wrencareers.com/
vacancies/9629/it-recruitment-event.html
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WREN KITCHENS INVESTS
OVER £3m IN IT AS IT
RAMPS UP RECRUITMENT
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THIS autumn, Austrian CAD/CAM and ERP software
specialist, CAD+T will be hosting a number of virtual
customer meetings designed to keep new and existing
customers up to date with the latest product innovations and
new releases.
With hundreds of free online places
available - and limited site tickets available
in countries where travel restrictions have
been eased - interested parties simply have to
register online to reserve their place.
Participants will have an exclusive
opportunity to discuss current market trends
and product developments,
explore new innovations and
be the first to learn more
about a brand new software
offering launching later
this year, which promises
to streamline and optimise
manufacturing processes
even further. A full meeting
agenda can be found online,
with topics like Cloud
Solutions and RFID taking
centre stage.
‘With travel restrictions
still in place for many and
most face-to-face trade
shows postponed until 2022,
we’re inviting the industry
to join us for our 2021
customer meetings,’ says

international sales and marketing manager, Martina Schwarz.
‘With both German and English speaking sessions available
and meeting dates available in October and November,
patriciates will be able to exchange ideas with our industry
specialists and be introduced to our new 2022 launches.
‘It’s a great way for us to present our products to a wider
audience and stay connected with industry. With over 100
places already reserved, we’re looking forward to welcoming
new and familiar faces to our virtual events,’ concludes Martina.
Want to find out more?
Visit www.cadtsolutions.zohobackstage.eu/events
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3D CAD SYSTEMS
FOR THE HIGH END
KITCHEN SECTOR
FROM concept to completion, Pytha 3D CAD is one of the
leading 3D CAD systems for the high-end kitchen sector.
With its powerful Version 25, German software developer, Pytha
Lab sets high standards in the world of CAD.
A particular highlight in V25 is the new, seamlessly integrated
render engine, that allows high-end rendering directly in the
Pytha modeller.
Within seconds, users can now see a photo-realistic image
without having to switch programs first. Afterwards, it is easy to
continue working within the scene that has been created.
Pytha thus enables every user to achieve almost perfect results
with very little effort.
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CAD+T: VIRTUAL CUSTOMER
MEETINGS WILL BE LAUNCHed
LATER IN THE YEAR

Lighting a scene is really easy and straightforward. Intelligent
brightness settings create stunning image calculations, whether by
day, or by night. Meanwhile an HDR-panorama image generates a
natural and atmospheric light.
Pytha developers have also improved the speed of the
calculation of a scene. An intelligent noise filter called
‘“denoising” generates a finished image in the highest quality
within seconds. This allows the user to render projects in photorealistic quality and create convincing presentations.
Want to find out more?Visit www.pytha.com
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FITTED furniture components manufacturer and distributor,
Hill’s Panel Products (HPP) is marking its 30th anniversary,
as the sector, wider economy and society at large continues
adapting to the “new normal” post-lockdown life.
HPP is celebrating its history and growth with some
anniversary publicity and activities this year.
HPP was founded in 1991 in a single industrial unit in
Oldham, Greater Manchester, measuring 11,000ft2 unit.
Over the years, its head office site has grown to 11 units
measuring over 250,000ft2 – there is now also a second UK
distribution centre in Sheffield and the company operates
nationally.
Today, the company has over 2,000 trade customers and
supplies over 7,000 products, including its own brands of doors
and cabinet components, full and processed sheet materials,
vinyl-wrapped furniture doors and furniture fittings. Its own
brands include Aspire kitchens.
It also supplies products by other brands, including Egger,
Blum and Kronospan.
In recent years, its turnover has risen to over £34m and it
currently employs just under 200 people.
The company undertook a major investment programme in
manufacturing equipment and warehousing in recent years –
just before the pandemic began in 2020.
The company is currently investing in staff training and
development across all departments.

Investment and growth before the pandemic

Between 2017 and 2019, HPP grew on multiple fronts and had
a multi-million-pound investment programme.
A £3m second production line increased the company’s
capacity to manufacture bespoke vinyl-wrapped doors for trade
customers across the UK and Ireland.
It enabled increased output from 30,000 to 45,000 units/month
in the short term. In the longer term, output can rise to 50,000/
month, or more.
The new line contains automated routing, cleaning, gluespraying and vinyl-wrapping machinery.
‘HPP is now one of the leading vinyl-wrapped doors and
kitchen and bedroom component manufacturers in the UK,’ says
managing director, Keith Wardrope.
‘All our doors are manufactured to bespoke orders, with
options on shapes, sizes, routing patterns, hinges and decors,’
continues Mr Wardrobe.
‘The new production line manufactures doors across 40 styles
and 70 colours, offering 2,800 possible combinations.
‘Between 70-80 per cent of our vinyl-wrapped doors can now
be manufactured on the second production line, while our first
production line will focus on more intricate orders,’ adds Mr
Wardrobe.
‘The new production line shows the continuing importance of
the company’s agenda of moving forward through automation,
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respond positively to diverse new
challenges and opportunities,’ explains
Keith.
‘We gradually became fully operational and
demand became quite strong, with the boom
in home improvements with home working, home
schooling and the other big changes of 2020,’ he adds.
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HILL’S PANEL PRODUCTS
ADAPTING TO A NEW
NORMAL IN A POST
LOCKDOWN WORLD

whilst, at the same time, helping to secure jobs for people.
‘Some may worry that automation leads to job losses. However,
HPP is using automation to secure jobs and to grow for the
future,’ explains Mr Wardrobe.
‘Automation allows us to be competitive in the door
manufacturing market by making production easier and more
accurate.
‘In addition, because we have been becoming busier over the
past few years, we also needed to recruit extra staff,’ he adds.
‘We are attracting good young recruits across a range of
roles and departments, which promises a great future for our
company and furniture manufacturing in the UK,’ says Mr
Wardrobe.
Other investment over recent years has included a new £2.5m
19,000ft2 warehouse to support the expansion of manufacturing.
HPP has also launched a new service offering pre-assembled
Blum drawers. Flat pack Blum components are assembled at
HPP then delivered in boxes directly to installers, offering ultraconvenience to the trade customer.
Although full national lockdowns have been lifted, the
pandemic’s impact continues to be felt and evolve, creating new
challenges for businesses of all types and making the future
difficult to predict.
However, HPP says a priority is to assist the fitted furniture
industry’s recovery from the impact of the lockdowns and to
transition to “the new normal”.
The company has developed a number of support offerings for
retail showrooms, along with digital resources to help the fitted
kitchen, furniture sector in the new environment.
‘We had to adapt to the impact of the pandemic and tried to

Showroom packages

‘We believe that our retail showroom package is quite a
unique offer, due to us being the only company that can cover
all these bases,’ says HPP’s director of marketing and business
development, Dan Mounsey.
‘We aim to offer free HPP kitchen displays to retail showrooms
and a contribution towards the fitting cost,’ says Mr Mounsey.
‘Our plan is for our packages to cover worktops, kitchen doors,
Blum hinges, HPP’s Blum ready-made drawer boxes, door
handles, lighting, wire-work and bins,’ says Mr Mounsey.
‘The new Egger Decorative Collection, door ranges with
Egger decors and Egger worktops are also highlighted. Physical
samples can also be ordered by trade customers,’ he adds.
The 38mm worktops can all be recycled and the range has won
the FIRA Gold Award for product testing and quality.
By highlighting such features and measures, it is believed that
furniture showrooms and installers can help to distinguish
themselves in the market.
In summary, HPP is very busy on all fronts, as it looks to the
post-lockdown future and adapts to “the new normal”.
Want to find out more?. Visit www.hpponline.co.uk
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THE heart of a home is the kitchen and a cabinet with a
beaded face frame immediately conveys a high level of
quality and craftsmanship and distinctly sets it apart from
other utilitarian overlay-door cabinets.
The most common way to manufacture beaded face
frames is to use square profiles and to apply the bead profile
separately. The major disadvantage to this system is the time
required to produce a complete frame.
Apart from time consumption, mismatched grain and mitre
joints, due to inconsistent bead profiles can be a concern.
Any of these faults are only highlighted by being painted. A

dissatisfied customer, or a call-out, will damage not only the
cabinet-makers reputation, but also the bottom line.
Clearly, the most efficient way to produce beaded face
frames is to start with pre-beaded profiles. All of the abovementioned disadvantages are then eliminated from the start.
Several systems have been devised, but their set-up and
calibration are a time-consuming process and their cost
puts them out of the reach of most bespoke cabinet makers.
The solution
The Hoffmann beaded face-frame system offers cabinet
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BEADED CABINET
FACE-FRAMES

makers of all sizes a fast, precise and efficient method to
manufacture beaded face-frames, whether it is in single, or
series production.
Starting with pre-beaded profiles, stiles are notched
in pairs and the rails are coped on a fixed blade, Morso
guillotine style notching machine.
These NF series machines are manufactured for
Hoffmann by Dan-List (Morso) in Denmark. They cut
all kinds of wood, MDF and plywood and leave the cut
surface of the profile perfectly smooth and accurate,
requiring no further preparation before joining.
For a standard stile to rail connection, this operation
takes about five seconds with Hoffmann’s manual footoperated notching machine – the automatic model is
even faster!
The second step takes place on the Hoffmann MU-3
dovetail routing machine equipped with special fixtures
for beaded and notched material.

Dovetail keyways are routed
into all mating parts and the
frames are assembled by applying
some glue and inserting Hoffmann
dovetail keys. These keys draw the
parts together to form a tight, secure and
permanent joint.
No large clamping tables, or bar clamps are
required and the frames can be finished immediately
upon assembly.
All dovetail routing machines are set-up with a complete
fixture set to process stiles and rails, but can also be used
to process regular mitre joints and butt joints. They are
also available in digital and pneumatic models which
increase accuracy and speed.
Want to find out more?. Visit www.hoffmann-uk.com
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FOLLOWING a period of continued growth, home
improvement manufacturer, Rothley has moved premises taking over a warehouse and office space in Wolverhampton,
spreading over 56,000ft2, which will allow the company to
double its stock-holding.
Led by managing director, Stuart Hobbs, Rothley is one of the
leading European suppliers of hardware components with over
190 years of experience.
‘This move is testament to that commitment and our success in
pioneering new innovative and modern solutions to ironmongery
products, such as utensil rails and shelving brackets,’ says Stuart
Hobbs.
‘In line with the growth of the business, we are looking
to further bolster our team, including the new Insight and
Innovation department, by hiring local talent over the coming
months,’ adds Mr Hobbs.
The new Central Midlands location is in the heart of the
historical Black Country, recognised for its industry and
ingenuity.
And with 195 years of history behind them, Rothley is now a
business offering a uniquely innovative selection in 12 product

categories supplying to the DIY, building and hardware market
sectors.
The team is led by managing director, Stuart Hobbs, who joined
Rothley in 2019, with over 30 years’ experience in the industry.
Since taking over the reins, he has changed the direction and
fortunes of the company, bringing a commitment to sustainable
and ethical processes, focusing on industry changing innovation
and building a team around him who are equally committed to
the cause.
‘Transforming a company with a 200-year history is no mean
feat, but the team at Rothley is committed to building a business
that is likely to see at least the next 200 years,’ says Stuart.
‘In line with the growth of the business, we are looking
to further bolster our team, including the new Insight and
Innovation department, by hiring local talent over the coming
months,’ concludes Stuart.
Rothley Ltd can now be found at: 2 Discovery Park, Wobaston
Road, Wolverhampton, WV10 6QJ. Tel: 0161 881 5941.
Want to find out more?. Visit www.rothley.com
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ROTHLEY MARKS GROWTH
BY MOVING PREMISES TO
DOUBLE WAREHOUSE SPACE
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ANYONE who manufactures, sells, or fits furniture with Blum
fittings can benefit from customised, all-round service packages
Blum has built up a reputation for not only selling quality
fittings for kitchens and other home furniture, but also providing
an array of services to help every touch-point of their business.
In a holistic sense, Blum understands the term “services” to
mean anything that facilitates the work of its customers. Included
in this offering are digital services – Blum E-Services, such as
cabinet and product configurators – and its CAD/CAM data
service in addition to the personal customer support provided by
Blum experts.
Blum also supports its manufacturing customers with logistical
services, such as order management. Assembly devices – from
easy-to-use templates and Easystick right through to Minipress –
are also part of the overall range of service products provided by
the Austrian furniture fittings specialist.
The technical services hotline is available 12 hours a day during
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CUSTOMER SUPPORT
WITH A 360 DEG VIEW

the week (8am to 8pm) and 8am-12 noon on a
Saturday on 0800 230 0898 with Blum expertise available
free of charge to manufacturers and fitters alike.
Retailers have long been supported in the UK, with
dedicated team members that can have a chat, visit showrooms
throughout the country to carry out a quick technical check of
the presentation elements, making sure all products are properly
adjusted and presented correctly.
They also help to maximise displays to further ensure that
consumers realise the potential storage offerings that can be
achieved by using Blum storage solutions.
In its marketing activities, Blum supports its customers with
communication services, such as the Marketing Media Library.
Blum offers constant support throughout the customer’s process
chain.
Which processes are used and which services are appropriate
depends on whether the customer is a furniture manufacturer,
cabinet maker, retailer, or fitter. The needs and challenges also
vary depending on the customer’s size and degree of automation.
Blum considers these on a case-by-case basis and with a 360 deg
view of every day operations to offer service packages that are
always relevant.
This also makes it possible to inspire customers with a
combination of high-quality products and services tailored to
their needs.
Want to find out more?. Visit www.blum.com
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